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Our	
  Members	
  

www.thevalueofwater.org 

	
  
	
   	
   	
   	
   	
  	
  



Our	
  Goals	
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1.  Increase	
  understanding	
  and	
  apprecia=on	
  about	
  the	
  value	
  of	
  
water	
  with	
  public	
  officials,	
  business	
  and	
  civic	
  leaders,	
  media,	
  and	
  
customers.	
  

2.  Drive	
  support	
  for	
  sustainable	
  water	
  resource	
  strategies	
  and	
  
investment	
  in	
  water	
  infrastructure	
  

3.  Foster	
  collec=ve	
  ac=on	
  among	
  diverse	
  organiza=ons	
  who	
  view	
  
water	
  as	
  fundamental	
  to	
  America’s	
  economic	
  strength,	
  
environmental	
  sustainability,	
  and	
  community	
  well-­‐being.	
  

	
  
	
  
	
  

	
  



Website:	
  A	
  Resource	
  on	
  the	
  Value	
  of	
  Water	
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Robust	
  Digital	
  Presence	
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Earned	
  Media	
  on	
  Behalf	
  of	
  Water	
  Sector	
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:	
  



Eleva(ng	
  Water	
  in	
  the	
  Na(onal	
  Infrastructure	
  
Discussion	
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Insert	
  picture	
  from	
  Cleveland	
  
2015	
  follow	
  the	
  flow-­‐	
  screen	
  
grab	
  of	
  youtube	
  video	
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Objec(ves:	
  Imagine	
  A	
  Day	
  Without	
  Water	
  

•  Elevate	
  the	
  importance	
  of	
  investment	
  in	
  water	
  through	
  a	
  
na=onal	
  educa=on	
  campaign	
  that	
  is	
  rooted	
  in	
  local	
  
communi=es.	
  	
  

•  Create	
  an	
  organizing	
  vehicle	
  that	
  ac=vates	
  water	
  
organiza=ons,	
  city	
  and	
  municipal	
  leaders,	
  schools,	
  and	
  other	
  
community	
  cornerstones	
  	
  

•  Make	
  it	
  human,	
  personalize	
  the	
  issue.	
  Connect	
  to	
  people‘s	
  
personal	
  rela=onship	
  to	
  water	
  as	
  mechanism	
  to	
  educate	
  
about	
  the	
  systems	
  and	
  u=li=es	
  that	
  make	
  it	
  happen	
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Highlights	
  from	
  Imagine	
  A	
  Day	
  Without	
  Water	
  

•  185:	
  Official	
  Par=cipa=ng	
  Organiza=ons	
  	
  
•  6	
  million:	
  Social	
  Media	
  Reach	
  
•  588,282:	
  Thunderclap	
  Reach	
  
•  2.8	
  million:	
  Listeners	
  reached	
  through	
  Radio	
  Tour	
  

•  Robust	
  media	
  coverage	
  (TV,	
  radio,	
  op-­‐eds,	
  and	
  ar=cles	
  in	
  
major	
  news	
  publica=ons)	
  

•  High	
  profile	
  surrogates	
  carrying	
  our	
  message	
  (mayors,	
  CEOs	
  of	
  
businesses)	
  

•  Engagement	
  by	
  non-­‐water	
  voices	
  (school	
  districts,	
  aquariums,	
  
car	
  washes)	
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Atlanta	
  

	
  
•  Press	
  Event	
  and	
  Tour	
  to	
  spotlight	
  

rock	
  quarry	
  that	
  will	
  be	
  converted	
  
into	
  a	
  reservoir	
  that	
  will	
  hold	
  30	
  day	
  
supply	
  of	
  water	
  

•  Mayor	
  Reed,	
  Atlanta	
  Department	
  of	
  
Watershed	
  Management,	
  Atlanta	
  
Falcons	
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Los	
  Angeles	
  

	
  
•  Spotlighted	
  partnerships	
  with	
  

local	
  schools	
  to	
  develop	
  “One	
  
Water”	
  curriculum	
  

•  LA	
  Mayor	
  Eric	
  Garcea,	
  Los	
  
Angeles	
  Department	
  of	
  Water	
  
&	
  Power,	
  LA	
  Sanita=on,	
  
School	
  Board,	
  and	
  other	
  
leaders	
  



Social	
  Media	
  Impact	
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In	
  the	
  News	
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Toolkit:	
  What’s	
  the	
  Value	
  of	
  Water?	
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Half	
  Page	
  Ads	
  

Mornings	
  wouldn’t	
  be	
  the	
  same	
  without	
  water.	
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Full	
  Page	
  Ads	
  

Without	
  clean	
  water,	
  soccer	
  uniforms	
  would	
  never	
  make	
  it	
  
through	
  the	
  season.	
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Bus	
  Shelter	
  Ads	
  

When	
  nature	
  calls,	
  you	
  want	
  open	
  stalls.	
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Bill	
  Stuffers	
  

Splashing	
  around	
  a	
  pool,	
  tossing	
  a	
  water	
  balloon–	
  
water	
  is	
  one	
  of	
  life’s	
  great	
  pleasures.	
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Billboards	
  

There	
  are	
  nearly	
  400,000	
  fires	
  in	
  the	
  U.S.	
  each	
  year,	
  and	
  water	
  
that	
  flows	
  from	
  hydrants	
  is	
  our	
  best	
  defense	
  



Three	
  Year	
  Strategic	
  Roadmap	
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For	
  more	
  informa(on:	
  
	
  
Radhika	
  Fox	
  
RFox@uswateralliance.org	
  
(415)	
  577-­‐3266	
  
	
  
	
  
@TheValueOfWater	
  
www.facebook.com/thevalueofwater	
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